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Summary 
Knowledge is now being viewed as the key for the competitiveness of both a region and a 

business. It plays a critical part in the innovation process, national economic growth and 

regional economic development. This thesis involves two interrelated components 

investigating the nature of business links in different advanced manufacturing regions in 

Adelaide and the nature of university-industry links for three South Australian universities. 

 

The study focuses on two case studies, with the first case study based around Flinders 

University and the University of Adelaide. The second case study involves two advanced 

manufacturing regions, north and south of the Adelaide Central Business District. The 

primary aims of the study is to understand the range of university-industry links and how 

university academics interact with different industry partners, and understanding the scope of 

small advanced manufacturing clusters and how businesses within theses clusters interact 

with other businesses and organisation. 

 

This study has reviewed the literature on clusters and university-industry links to develop and 

apply a framework to investigate the different relationships. Through a process of identifying 

and understanding the characteristics of university-industry links, the type of links, nature of 

collaborating partners and benefits can be analysed to determine if there is difference in these 

due to the different alignment of universities. By determining the different relationships in a 

cluster, the effect of location can be determined which then allows for classification of the 

cluster. Finally, this study has contributed knowledge to research areas of clusters and 

university-industry links. 
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