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“But this is also a govern-
ment which holds high the 
life-model of a shopping-mall 
stroller as the paragon of 
happy humanity and the 
good life, and by that stan-
dard disqualifies a growing 
number of its subjects – inva-
lids, unemployed, deskilled, 
racially discriminated-
against, single mothers – as 
inept and imperfect and unfit 
to improve on the ground of 
being flawed consumers ill 
able to afford frequent shop-
ping-mall strolls’ (Bauman, 
Life in Fragments, 1995, p. 
283). 

Derrida ex-
plores a new 
hieroglyphic 
writing, sup-
plementing 
verbal dis-
course with 
ideographic 
and pictorial 
elements (p. 
229). 

‘By widening 
language we 
can change 
thinking’ (p. 
236). 

(Ulmer, 1985) 

“… I’m not 
interested in 
what I’d re-
gard as 
loose, super-
ficial use of 
the term 
‘postmod-
ern’. In my 
usage … 
postmoder-
nity is not a 
cultural or 
intellectual 
fashion or 
fad, not 
something 
that belongs 
to a particu-
lar school of 
thought or 
particular 
cultural 
theorists; 
it’s a larger 
historical 
phenome-
non which 
won’t go 
away and in 
which we all 
participate in 
one way or 
another. The 
clearest way 
to see it is 
as a change 
to most or 
all aspects 
of our lives, 
and one 
generated by 
the commu-
nications 
revolution in 
alliance with 
globalizing 
consumer-
ism”(Dobrez, 
State of the 
Onion: 
Teaching 
English in 
2007, p. 2). 
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‘Memory selects, and interprets – and 
what is to be selected and how it needs 
to be interpreted is a moot matter and 
an object of continuous contention. The 
resurrection of the past, keeping the 
past alive, can only be attained through 
the active, choosing, reprocessing and 
recycling, work of memory’ (Bauman, 
Liquid Love, 2003/2006, p. 87). 
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This is a noble ambi-
tion, but technically 
impossible. All im-
pressions, thoughts, 
and actions ‘perco-
late’ through memory.  

Derrida fa-
voured a mix-
ture of rigour 
and play in 
scholarship 
(p. 236). 

‘Grammatol-
ogy is about 
stimulating 
creativity not 
negating it’ 
(p. 238). 

(Ulmer, 1985) 
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Expressionists a century or so later 

“Thirty years of neoliberal 
freedoms have, after all, 
not only restored power to 
a narrowly defined capi-
talist class. They have 
also produced immense 
concentrations of corpo-
rate power in energy, the 
media, pharmaceuticals, 
transportation, and even 
retailing (for example 
Wal-Mart). The freedom 
of the market that Bush 
proclaims as the high 
point of human aspiration 
turns out to be nothing 
more than the convenient 
means to spread corpo-
rate monopoly power and 
Coca Cola everywhere 
without constraint. With 
disproportionate influence 
over the media and the 
political process this class 
(with Rupert Murdoch and 
Fox News in the lead) has 
both the incentive and the 
power to persuade us that 
we are all better off under 
a neoliberal regime of 
freedoms. … As Polanyi 
might have put it, neolib-
eralism confers rights and 
freedoms on those 
‘whose income, leisure 
and security need no 
enhancing’, leaving a 
pittance for the rest of us. 
How is it, then, that ‘the 
rest of us’ have so easily 
acquiesced in this state of 
affairs?” (Harvey, Neolib-
eralism, 2005/2007, p. 
38). 

‘The sole character the 
practitioners of the market 
are able and willing to 
recognize and accommo-
date is homo consumens 
– the lonely, self-
concerned and self-
centred shopper who has 
adopted the search for 
the best bargain as a cure 
for loneliness and knows 
no other therapy; a char-
acter for whom the swarm 
of shopping-mall custom-
ers is the sole community 
known and needed; a 
character whose lifeworld 
is populated with other 
characters who share all 
those virtues but nothing 
else besides’ (Bauman, 
Liquid Love, 2003/2006, 
p. 69). 

NNeeoolliibbeerraalliizzaattiioonn  hhaass  mmeeaanntt  ……  tthhee  

IInn  aa  DDaarrwwiinniiaann  nneeoolliibbeerraall  
wwoorrlldd  ……  oonnllyy  tthhee  ffiitttteesstt  
sshhoouulldd  aanndd  ddoo  ssuurrvviivvee..  

((HHaarrvveeyy,,  22000077,,  pp..  115577))  

ffiinnaanncciiaalliizzaattiioonn  ooff  eevveerryytthhiinngg  ((pp..  3333))..  

‘If the savings book was the epitome of modern life, the credit card is 
the paradigm of the postmodern one’ (Bauman, Life in Fragments, 
1995, p. 5). 


